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Data for 27 countries in Europe
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Big picture
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Market size digital advertising in Europe (2017)

48.0bn

(+13.2%)
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€41.3bn net addition in 12 years, market doubled in last 5 years <
rf{/,....“t
Total digital ad spend: historical perspective
5o [eal3bnt - 48.0
p [
40 37.7
35 32.6
30 29.0
24.8
25 22.2
19.1
20 147 160
15
0 y 9.3 I
B
0 . —
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 T
d & %
— > =y 2



Digital offsets losses of traditional media, establishing a new all-time
advertising market high

Peak ‘traditional’ Historical market
media high

Recessionary New market high

(+€5.5bn)

Online growth

offsets decline

Traditional vs Digital Advertising (€bn)
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”Plus ¢ca change, plus c'est la méme chose”: consistency in growth rates
over past six years despite fundamental market restructure

Historical digital advertising market growth
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Top 5 ranking stable, Sweden moves up, UK maintains lead @
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Digital Advertising Growth 2017 (YoY)

Growth driven by CEE, Nordics, UK
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A look back at 2016...
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Year-on-year growth

..reveals a 3-tiered Europe in 2017
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Formats
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€5.5bn added in total
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40% of digital ad spend is on mobile

Display
100% 100%
0% 90%
80% 80%
70% 65.7% 58.0% 70%
60% 60%
S0% 50%
40% 40%
30% 30%
20% 20%
10% 10%

0% 0%

2016 2017
H Mobile Desktop

Search

65.8% 60.7%

2016 2017
m Mobile  Desktop

0]
Q.

DI 998 iabs @



Expansion of video drives share gains of total display
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Video reaches 27% of display, growing 4x non-video display
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Out-Stream (+73.4% YoY) overtakes In-Stream Video (+6.9% YoY) }@é

2016: Share of Digital Video Ad Spend 2017: Share of Digital Video Ad Spend
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Video is more than Vs of digital display advertising
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Social added 7ppt to its share of display in 2017
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The trinity of SoMoVi: concentration of growth
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But what are the broader
dynamics impacting

future growth?




Contact:
Alison Fennah - fennah@iabeurope.eu
Marie-Clare Puffett - puffett@iabeurope.eu
Daniel Knapp - daniel.knapp@ihsmarkit.com

Connect with us:

Y ©BEurope @IHS4Tech
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